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Abstract: At present, the application of relationship marketing in the real estate appraisal research is in blank state. This paper
clarifies the meaning and characteristics of relationship marketing and points out the questions existed in the real estate appraisal from
the point of view of 4P. It also analyzes the importance of relationship marketing in the implementation of real estate valuation indus-
try. This essay constructs the four dimension model of relationship marketing from the responsibility building, value delivering, cultur-
al construction, emotion interaction .It also propose the marketing innovation highlights of the real estate evaluation on the basis of
this model from four aspects including the responsibility construction of the personnel, value transferring of report's quality, culture
construction of the enterprise, affective interaction with customer and employee.
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